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Presenting complex information
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Challenges

•Cancer is big news – there are risks involved

•Media like conflict e.g. north v south

•Public apathy, especially around 
comparative risk stories

•Time consuming 

•Spokespeople availability 

•Embargo breaks
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Choosing an angle/building a story
•Decide on the message

•Work with press officers 

•Think about targeting the story

•Make it clear – use absolute figures, cases as well as rates

•Journalists will not digest the figures – they will follow your lead

•Have a robust sign off

•Be available to talk to journalists
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Top tips
•Keep it simple – no jargon or acronyms 

•Limit your messages – 1 or 2

•Use analogies/paint pictures for the audience

•Think about other ways to explore and unpack the story

•Think about how a cancer patient will interpret the data

•Consider using a case study/celebrity supporter
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Know your audience

Paper circulation: 3.2m/day
Paper readership: 8m/day
Online: 13.5million

Circulation: 2.3m/day
Readership: 6.4m/day
Online: 18 million

Circulation: 380k/day
Readership: 1.5m/day
Online: 20 million

The online revolution…

http://images.google.co.uk/imgres?imgurl=http://news.bbc.co.uk/olmedia/210000/images/_212737_sun_logo300.jpg&imgrefurl=http://news.bbc.co.uk/2/low/uk_news/212737.stm&h=180&w=300&sz=6&hl=en&start=1&um=1&tbnid=IsK9JMMMNYRobM:&tbnh=70&tbnw=116&prev=/images%3Fq%3Dsun%2Bnewspaper%2Blogo%26um%3D1%26hl%3Den
http://images.google.co.uk/imgres?imgurl=http://www.anladvertising.co.uk/img/dm_logo_small.gif&imgrefurl=http://www.anladvertising.co.uk/dailymail-weekend.html&h=57&w=374&sz=4&hl=en&start=2&um=1&tbnid=JVOfrFNIeReRoM:&tbnh=19&tbnw=122&prev=/images%3Fq%3Ddaily%2Bmail%2Bnewspaper%2Blogo%26um%3D1%26hl%3Den%26sa%3DG
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Example 1 – Men and cancer
Q. How do you use Men’s Health Week to encourage men to 
spot cancer early?
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A. Demonstrate 
cause for 
concern
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Presenting complex information 
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Example 2 – Demonstrating our impact
Q. How do we communicate the message that research saves 
lives?



21 July, 2009 NCIN Conference

A: Fall in deaths rates
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Today’s presentations
Think about how they might be communicated and interpreted 
by the media, patients and public
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Thank you for your time

Emma Gilgunn-Jones
Cancer Research UK press office

T: 0207 061 8311
E: emma.gilgunn-jones@cancer.org.uk
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